
Rebranding, Sustainability
and Trilingual Campaign 



Collier County’s Waste Reduction and Recycling team experienced the issue of reaching different demographics and producing material that is relevant
and appealing for residents. Recycling is an important factor in environmental stewardship, requiring active participation from customers. Residents of
Collier County include older, affluent retirees as well as immigrants whose first language is Spanish and Haitian Creole. Collier County developed a
rebranding, sustainability and trilingual campaign that encouraged residents to recycle right while emphasizing the messaging of preserving our
paradise and our environment. As Collier County is a popular tourist destination and known for its beaches, The Everglades and other natural resources,
it was essential that the team create a message that incorporates this theme and resonate with its residents. The team came up with, “Help Preserve
our Paradise.” Collier County has implemented a creative and unique approach to tackle contamination and barriers that public entities face. It has been
a successful campaign that has allowed Collier County to build a better relationship with its residents and the public. The campaign consisted of
rebranding of it’s educational and promotional material, promoting sustainability and including educational material in three languages, English, Spanish
and Haitian Creole.

The campaign consisted of the following:

• Incorporating more photo focused messaging. Less wording would allow residents and the public to quickly glance over material and understand
messaging.

• Materials were printed in the three most used languages in Collier County: English, Spanish and Creole to overcome any language barriers among
our target audiences. To ensure that language would not hinder understanding of the messages, we also used photos of recyclable items.

• Implementing visually and aesthetically pleasing material. Promotional and educational material were rebranded to incorporate colors that
represented the area.

• Promoting sustainable material and swag. Another major goal is to divert items that go to the landfill. We choose items that incorporate the
message of reusing. We ordered reusable water bottles, reusable grocery store bags, reusable utensils, sandwich bags and reusable bento boxes for
lunch. Collier County decided to only promote sustainable material instead of trendy items or easily disposable.

• Rebranding educational material to have a tagline. “Preserve our Paradise.” Instead of promoting our county, we are promoting our messaging. The
public does not know what Solid and Hazardous Waste Management means. That is why we produced a tagline that allows residents to put a
meaning behind the action of recycling. As our goal is to change a behavior, we decided to implement a message that would resonate with residents
who live in Collier County.

The following presentation will display a before and after of material used to highlight Collier County’s Recycling Program, including a new trilingual
magnet, a new cart sticker, new videos on recycling and our recycling centers, and the addition of our new promotional material and swag.
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• Outdated

• Two separate magnets- one for 
English and one for Spanish

• Too much wording and text

• Pictures are hard to distinguish

Residential Magnet

Before



• One magnet that includes three different 

languages; English, Spanish and Haitian Creole

• Photo focused

• Minimal wording

• Easier to read 

• Visually appealing

After
Residential Magnet



• Too much wording

• The “DO NOT INCLUDE” 

items are larger than the 

items to include

• Cluttered 

• Pictures are hard to read

Before
Recycle Cart Sticker



• Picture focused

• Consistent photos 

throughout material

• Minimal wording

• Incorporating QR code for 

updates and scans

• Uniform messaging

After
Recycle Cart Sticker 



• Hard to read

• Too much wording

• Pictures are hard to 

read

• Outdated

Before
Reusable Tote Bag



• Fashionable
• Incorporated QR code for residents to scan in case program changes
• Incorporates messaging to encourage residents to Preserve Paradise
• Timeless
• Coming soon - August

After
Reusable Tote Bag



• Outdated

• Hard to stay engaged

• Inconsistent messaging

Before
Recycle Commercial



• Modern 

• Easy to resonate with

• Visually Engaging

After
Recycle Commercial



• Outdated

• Hard to resonate with

• Confusing story line

Before
Drop-Off Center Commercial



• Modern feel

• A walk-through experience of visiting a 

Drop-Off Center

• Engaging storyline

• Realistic

After
Drop-Off Center Commercial



Before
Promotional Material

After
Promotional Material

• New promotional and 

educational material that 

represent the message of 

Preserving Paradise

• Minimal branding with a focus 

on the message of recycling

• Promoting reusable products 

instead of easily disposable or 

trendy products




